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Welcome

Introducing CCP Direct.

We've created this guide to help introduce the CCP Direct brand and all of its products, services, and solutions that we provide. This guide is engineered
to help us apply the CCP Direct brand visual and messaging elements consistently and efficiently across various channels — both online and offline.
The information and examples contained in these guidelines will provide you with a solid understanding of the CCP Direct brand and help you bring it

to life both visually and verbally.

In addition, this guide is designed to help protect our brand from misrepresentation or misuse. To safeguard the integrity of our image, all new and

revamped external-facing communications will need to be reviewed and approved by the brand leadership team.

We hope this book helps you to implement and extend our brand in ways that elevate the prestige, value, and effectiveness of all communications.

What good VBLs do for businesses

« Ensure that visual and physical aspects of a brand align with its aspirations
« Enable meaningful connections between product, brand, and user
« Strong visual consistency provides a foundation for differentiation

« Strong and consistent visual identities establish a unique and valued relationship between brand and end-user audiences

CCP Direct Brand Identity Guidelines 3



Brand Narrative

C
c:c:pdirectfD

We know.

Here's a short list of the things we know: We know you. We know your business.

We know you want choices in how to communicate.

We also know our products.

And we know how to use all this knowledge to help you succeed.

In business, relationships still matter. We start by getting to know you —really know you —and your business.
YOU decide how you want to interact with us. Online. Through field reps. On the phone with one of our in-

house, on-location representatives. Via text chat. It’s entirely up to you.

Obviously, we know our product inside and out. Put it all together, and we know how to put you in touch with

the products you need to help your business grow. And we know it better than anyone.

Sounds pretty great, doesn'tit? We know.
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Brand Narrative

We know is a colloquial and gettable affirmation of being both friendly and smart. We're using the promise of our

C speech bubble toliterally tell our customers that “we know" their businesses, challenges, and needs. Inherentis our

c c di r e ct pledge to get to know them even more intimately — which implies the communication we bring to every sale. And
p " the choices available in communication type because, again, we know they have their own preferences and we are

here to meet them wherever they are.

“We know"” can also be mined for endless messaging about product support, empathy and understanding about
the demands of today’s business environment, industry and application expertise, interpersonal “soft” skills often

lacking in competitors, and product knowledge that adds value to our customers’ operations.

Why would customers deal with competitors who might NOT know all this? Because they don't have to...

CCP Directisright here and We know.
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Brand Personality Traits

Helpful Smart

Dependable ) @AY= SA] o] [2
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ThelLogo

Our accessibility is what sets CCP Direct

apart from its competitors. We're easy to
reach. We're easy to deal with. And we make it ‘

easy to find what you need. Establishing and
|
ccp I I ec ™

Primary Color Logo

keeping an open line of communication with

customers is the idea behind this logo. It's a

deceptively simple mark, made up of a stylized C
and P, which together also make up the shape of
a speech bubble. It indicates how CCP Direct is

always open, with a direct line of communication

to customers.

CCP Green: Pantone 360 CCP Rich Grey: Pantone 447 White

R97 G194 B80 R55G58 B54 R255 G255 B255
C63/M0/Y92/ KO C69/M59/Y64 /K54 C0/MO0/YO/KO
HEX#61C250 HEX#373A36 HEX#fTTf
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Logo Usage

Primary Logo usage

The four-color version of the logo should be

used wherever possible when representing

CCP Direct. The logo can be reproduced on

a white background or reversed on a darker O
background or darkimage. ‘ ‘ p I I

Primary Color Logo on white

Primary Color Logo on a dark background Primary Color Logo on a darkimage
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Logo Usage

Secondary Logo usage
These logos should be used when production

only allows for a single color or printing situations

where black is preferred, such as cardboard C C
ccpdirect. ccpdirect.

Secondary Logo Rich Grey Secondary Logo Black

-

ccpdirect.

Secondary Logo White on dark background Secondary Logo Black on cardboard
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Logo Usage

Submark

This is not the primary logo, but this submark
should be used in situations where space is at a
premium, or where space is more vertical than
horizontal. This may also be ideal for the CCP

Direct company profile logo for Social Media. c cp direct ccpdirect Ccpdil'eCt

Submark 4/c Submark Rich Grey Submark Black

ccpdirect

ccpdirect. ccpdirect.

Submark Green and White on dark background Submark White on dark background Submark White on dark shirt
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Logo Usage

CCP DirectlIcon

The “talk bubble” icon is a creative asset
from the primary logo. Itis not to be used
in place of the CCP Direct logo, but can
be used as a supportive visual design
element for the brand.

CCP Direct Icon Green CCP Direct Icon Black CCP Direct Icon White on dark background

< B e

CCP Direct Icon White on darkimage CCP Direct Icon White with emboss effect on darkimage
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Logo Usage

Clear Space

The clear space defines the minimum
breathing room around the CCP Direct
logo, and the minimumdistance between

the logo and the edge of a printed piece.

The minimum clear space that must
surround the logo is equivalent to a
square thatis the exact cap height of the

typein the logo.

Minimum Size
In print, the logo should never appear
smaller than 1.6". On screen, it should

appear at least 153 pixels wide.

Clear Space

D
Minimum Size ccpdlrect

1

Print: 1.6"

Screen: 153 pixels

Square = cap height

CCP Direct Brand Identity Guidelines
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Incorrect Logo Usage

Any modification to the CCP Direct logo
confuses its meaning and diminishes
its impact, so as such is not allowed.
Precise artwork has been created to
accommodate any usage needed. Never
redraw, translate, or otherwise later
our logo in any way. Presented here are
examples of incorrect usages that must
be avoided to maintain the integrity of

the CCP Direct brand.

YA S
ccpdifect ccpgi/ectw

Do notrecreate, retype or redraw our logo. Do not stretch or alter our logo in any way.

Do not use graphic effects (drop shadows, etc.). Do not place our logo on backgrounds with high

contrast or backgrounds that limit legibility.

Do not place our logo near objects without the
defined clear space.

Do not add outlines or strokes around the logo.

D
ccpairect.

Do not change the color of our logo in any way.

Y

Do not place our logo on backgrounds with low
contrast or backgrounds that limit legibility.

Do not place our logo on colors that limit
or hamper legibility.
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Brand Name

C
c:c:pdirect:D

Correct usage of the brand name:
The correct usage of the brand is “CCP Direct.”
It should always be referred to in text as “CCP Direct”.

It should not be referred to as “CCP" or “CCPD" or any other variations.

The letters CCP and D in CCP Direct should always be capitalized in text, never lower case. Do not mix the

sentence case in text. There should always be one space between “CCP” and “Direct.”

Incorrect usage of the brand name:

Ccyéect C% rect CCFJ)’KECT ccy(ect

o

CCP Direct Brand Identity Guidelines
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Palette

Primary Colors

The two primary colors of the CCP
Direct logo are a bright, clean green
pairedwith arich grey. The green evokes
a sense of balance and calm, while

having a strong connection to safety.

SAFETY
INSTRUCTIONS

CCP Green

CCP Green: Pantone 360
R97 G194 B8O

C63 M0 Y92 KO
HEX#61C250

CCP Rich Grey

CCP Rich Grey: Pantone 447
R55G58 B54

C69M59 Y64 K54
HEX#373A36

(-
ccpdirect.

CCP Direct Brand Identity Guidelines




Color Palette

Primary Colors

The three primary colors are born from the CCP
Directlogo. The CCP Green and Rich Grey are the
two foundational brand colors and should be used
most often in creative executions. The Rich Grey

is ideal for backgrounds and type.

Secondary Colors

The secondary color palette provides vibrant
accents to the primary colors, and allows for
opportunities to create variations for backgrounds

and type in creative executions.

Primary colors

CCP Green: Pantone 360
R97 G194 B8O

C63 M0 Y92 KO
HEX#61C250

Secondary colors

Pantone 3005
RO G122 B201
C100M28 YO KO
HEX#007AC9

Pantone 431

R91 G102 B112
C67M52Y44 K17
HEX#5B6770

@

CCP Rich Grey: Pantone 447

R55G58 B54
C69M59 Y64 K54
HEX#373A36

Pantone 165
R241 G93 B34
COM79Y98 KO
HEX#F15D22

White

R255 G255 B255
COMOYOKO
HEX#ffffff

Pantone 327 Pantone 137

RO G133 B104 R243 G162 B25
C86 M25 Y70 K90 CO M40 Y100 K2
HEX#008568 HEX#F3A219
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Color Palette

The Competetive Landscape
The distinct logo colors and strong, clean font C
allow for the CCP Direct brand to stand out

ccpdirect.

GRAINGER.

Walmart
amazon
~—")
« SUPPLY AV
(\ 1 Staples.
ImperialDade)
AL
7\ @ SAFETY FIRST
—‘ o SuPPLY CoMPANY LLC
e Z0 cI>CS
WHP E ‘.com l:ijl F=‘\/’v< @ g
D ~“Wipes
- B RO -TEX #%% 'BSINFECTANT WIPES
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Typography

EffraCC

Our primary brand typeface is Effra CC.

The sans serif Effra CC font family features
smooth, even lines and open shapes for a very
clean and modern look. Effra offers a wide
variety of weights, which provides maximum
flexibility with type choices for creative
executions. The light and regular weights are
ideal for body copy, while headlines can be set
in various bold weights, from medium to extra
bold and black. As our PRIMARY typeface,

Effra should be used wherever possible.

abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

1234567890 |@#$%&"*+={/>

Hairline
Thin

Light
Regular
Medium
SemiBold
Bold
XBold
Black

Hairline Italic
Thin Italic

Light ltalic
Regular Italic
Medium Italic
SemiBold Italic
Bold Italic
XBold Italic
Black Italic

We know.

We know how pros work.

CCP Direct Brand Identity Guidelines
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Typography

Roboto

Our secondary brand typeface is Roboto.
In situations where Effrais not available, the

alternative font to use is Roboto.

abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 !@#S%&"*+={/>

Thin
Light
Regular
Medium
Bold
Black

Thin Italic
Light Italic
Regular Italic
Medium Italic
Bold Italic
Black Italic

We know.

We know how pros work.

CCP Direct Brand Identity Guidelines
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Photography

Application Photos:

In product application photos, the goal is to
capture the product being used in its natural
environment as realistically as possible by
everyday people. The goal is to bring as much
humanity into images as possible. An effort
should be made to keep the CCP Direct
product being used front and center and in

focus, with the rest falling off to softer focus.

CCP Direct Brand Identity Guidelines
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Photography

Creative usage of images: Cropping and

Gradients
The right corners of the photos should be
rounded, creating a curved edge to the right

side of theimage.

We then lay the oval line graphic element
over the image, matching the height and
curve of the photo. The oval should be 50%

transparent.

Lastly, we also add a soft gradient to each
image, flowing from left to right, and on a
slight angle. The colors for each should come
from our brand color palette, and should pick
up on colors contained in the photo. They will
give a rich feel to the images and help direct

the viewer's eye to our product.

Creating the image: 1) Round the right top and right bottom corners of the image box.

2) Lay the curved line graphic over the photo, cropping the top and bottom to match the
top and bottom height of photo. Make transparency 50%. 3) Lay an angled gradient on top,
using a color from our brand palette.

Other examples

CCP Direct Brand Identity Guidelines 21




Photography

Creative usage of images:
Integrating Type

We can also utilize a double curved
line graphic element over the middle
part of a photo to create an area for
type/headlines. The inside curved
line is 100% white, the outside lineis

50%.

Headlines should be centered in the

height of the photo, and flush left.

White

Areafor type.

Area for type.

Area for type.

Other examples

50% White

Areafor type.

Area for type.

Utilizing the curved line graphic with the photo.

Areafor type.

CCP Direct Brand Identity Guidelines
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Creative Example Gallery

Sell Sheets:

Product sell sheets utilize the double
curved line graphic element over the
application photo to create an area
for the product name, and guide the
eye directly down to the photo of the

product.

Product Name

Product name set in caps, descriptorin u/lc

White
Effra Bold
30pt./ 32 pt., flush left

TASKBrand’
Wash +Dry
Prep Cloth

HAND ARMOR’
GEOTEX GRIP™

Nitrile Gloves

ceomexcar- = 4k 2

We know gripis just asimportant
as protection.

fugt, adunt,

PROWORKS®
Total Grip

Latex Gloves

We know how pros work.

it d
Secondary colors are used to create : R
iy ‘Marine / 1 \boratorie Automotive /' / Marine / ! boratorie

visual interest and to allow for certain e, g I i

« Examination grade « Auto body work: «Notfor medical use: « Auto body work « Examination grade » Auto body work.

« Non-sterile « Inspections « Made from synthetic rubber « Inspections « Non-sterile  Inspections

Finf : d h e —" S e i s e

area of information to stand out, such as oo T s LS s

« Textured fingers for a better grip.
« Excellent comfort, it, and feel

 Standardlengit; beaced cuft stondo
; Standa
«Palmand finger textured; deep &sng e M D619 for

Glove Thickness

« Textured fingers for a better grip
« Excellent comfort, it, and feel

textured for better grippingin Palm: 85 mil' Finger: 9 mil Cuff: 5 mil
. . Standard Glove Thickness both wet and dry applications physical propertles. . Standard Glove Thickness.
Industries B Setonsrmossrs.os rimee s Foger 25 Mocts FOA R THe 21 [l sonderd e G
. FDA ho e
R e e
Item # Description Color Size Glove Length Glove Width Selling Unit ftem # Description Color Size Glove Length Glove Width Glove Weight Selling Unit Item # Description Color Size Glove Length Glove Width Selling Unit
GL-LI65FS Powder Free Natural Small 240mm 84+/-3mm 100/bx - 10 bus/es. CONTIOTORM. Pouderfree Orange Medun Z5mm, 90100 man 83+/-05¢ 100/ 10bs/es GLLIB5FS Powder Free Natural Small 240 mm 84 +/-3mm 100/bx - 10 bs/es.
GL-LIBSFM Powder Fr Natural Meds 2401 944/-3 100/bx - 10 bxs e CONTIOTORL Povcerfree Orange Lo Zmm L0e A mm 89+/-058 100/t 1Dbs/es GLLIBSFM Powder Fri Natural Medi 2401 94+4/-31 100/bx - 10 bs/c
ferfree . fedum il . - (GDNTIOZORX Powder Free Orange XeLarge 235mm 108118 mm 97+/-05¢ 100/bx - 10 bs/es ouderfree. . o . mm neles
GLUGSL PouterFee Natural Lage 240mm 105+/-3mm 100/ 10bses CONTIOTORKXPowder e Ornge Witage Z5mm Wi 102+/-03g 100/ Wbishs GLUGSTL Fowderiee Natual e 240mm 105+/-3mm 100/t 10bscs
o 1 o e T T R S BT v s

Questions? Call us.
26301 Curtiss-Wright Parkway, Cleveland, OH 4143
P:B00321.2840 / F-800.445 8365 / ccpdiect.com

P

ccpdirect.

Questions? Call us.
26301 Curtiss-Wright Parkuay, Cleveland, OH 44143
p:B00:321.2840 / F-800.445 8366 / ccpdrect.com

<

ccpdirect.

Questions? Callus.
26301 Curtiss-Wright Parkway, Cleveland, OH 44143
18003212840 | :800.445.8365 / cepdirect.com

P

ccpdirect.

\
Anchor elements
CCP Directlogo and “Questions? Call us.”
and address are permanent elements for
all sell sheets.

Headline

Utilize the idea of “We know...”

Set “We know” in secondary brand color,
the restin Rich Grey.

Effra Bold, 24 pt. (size canvary dep. on
headline length)

Industries
Effra XBold
9pt.

Setin secondary color

Band of color
Secondary color

Body Copy
Effra Regular,9/13
Black
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Creative Example Gallery

Digital Ads

Our horizontal digital ads take advantage of
our unigue curved cropping on the right side,
leading the eye directly from the headline to

the application photo to our logo.

We know cleaning & detailing.

We know protection.

We know how pros work.

ccpdirect.

Absorbency. Durability. Lint-free. Many sizes
and weights. All ready to ship direct to you.

&P e

C
ccpdirect?

And we can protect your bottom line. We deliver the
best protection, products, at the best prices, direct to you.

C
<:<:pdirect:D

Wherever cleaning needs to happen, we've got
the supplies, support and shipping you need.

—at ‘)
NG

CCP Direct Brand Identity Guidelines
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Creative Example Gallery

Print Ads

Our printads utilize the main application
photo and secondary color to create
a cohesive brand feel across a series
of ads. A small representative group
of products leading to the CCp Direct

logo anchors the bottom of the ads.

We know cleaning
and detailing.

We know how important speed and choice are to the
car wash industry. CCP Direct has what you need.
Absorbency. Durability. Lint-free. Many sizes and
weights. All ready to ship direct to you!

ccpdirect.

800.321.2840 / ccpind.com

<2

We know gripisjustas
important as protection.

Atem simusam, eosa dolendae. Et et officim quo oditiam

re sunt ea dolupta tamusdandam fugit, ad unt, officid
esectem. Nem essinctis eiusam, et acestem Igenimus

assustisit ut vellam estin. All ready to ship direct to you!

= e
ccpdirect.

800.321.2840 / ccpind.com

We know how
pros work.

Let's keepit cleanin there. And everywhere else cleaning

has to happen. We've got the supplies, support, and
shipping you need. All ready to ship direct to you!

e A

» -\

ccpdirect.

800.321.2840 / ccpind.com

CCP Direct Brand Identity Guidelines
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Creative Example Gallery

Website: Homepage

ccpdirect. ..

c covrmoniane  QEEID

(@) [ —
ccpdirect.

We know cleaning
and detailing.

How can we help you?

@5 We'reFast @} We're Friendly @ We're Affordable

@

J©) ) @ @

uleaVisit )

We get it. You need product breadth, accessibility and advice.
Andyouneedit now. No worries, we gotit.

-m ﬂ S
=)

PRODUCT CATEGORIES

Hospitality Towels =
—v

+Linens’

Welcome
Back!

(@
ccpdirect.

ol

Shop Now

icjnlmsnn

We've got your back.

ﬁ We're Fast @/} We're Friendly @} We're Affordable

How can we help you?

() ) @ ) @ @

We get it. You need product breadth, accessibility and advice.
Andyouneedit now. No worries, we got it.

!:ﬂ ﬁ P

PRODUCT CATEGORIES

__a Al Y

r~ -
posa lelnves

gcjohnson
Welcome
Back!

(@ We've got your back.

ccpdirect.
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Creative Example Gallery

CD Call Us: 1-800-321-2840 [ signin ]
ccpdwect . @ Mot Mot Q
P ro d u Ct Pa g es exam p I es r Support+Resources  Accountlogin  AboutUs  ContactUs

Website: Navigation & Drill Down to

CCP Direct Products Available

We know visitors are here primarily for

NG

products. We know modern web is Products

Shop All Products

driven by smart navigation. This type

of navigation dropdown menu allow

- . . _-\):\;3 We're Fast @ We're Friendl We're Affordable
visitors maximum access with ease. 1 ) v G

How can we help you?

@ StartShopping )| @ Call Us/Place Order ) ChatwithaSpeciaIist ) ScheduleaVisit )

S
ccpdirect. o @oren e a

Disposable Gloves

Black Vinyl Nitrile Blend Gloves
Powder Free / 4.5 Mil./ Case of 1000
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Creative Example Gallery

Website: About Us page example

It's important to be proud of our history.
We can inform new customers of our rich
history, and putting existing customers
minds at ease if they have any concerns
aboutthenewbrandnameand combining

of the three companies.

Dropdown panels inform visitors about

the three parent companies.

€
ccpdirect.

Support+Resources  AccountLogin  AboutUs  ContactUs

We are CCP Direct

100 years teaches you a thing
or two. So does partnership.

CCP Industries, ERC Wipes,
and AirDelights — our combined

excellence —direct to you.

wnide) *+ AZIRC + AirDelights

(@
c:cpdirect:D

Put the power of CCP Direct to work for you.

N I
excellence —direct to you.

Sounds retty great, ocsnt 2 Weknow.

ecpindZmD) ZRC + AirDelights

(@
S pdirectfD

Put the power of CCP Direct to work for you.

N E—
excellence —direct to you.

cpndesID) EZERC Air Delights

Put the power of CCP Direct to work for you.

We've got your back.

(@
ccpdirect.

CCP Direct Brand Identity Guidelines
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Creative Example Gallery

Website: Responsive Design

Al ATRT =

We know protection.

Shop Now

13@ We're Fast @‘ We're Friendly @ We're Affordable

How can we help you?

\ Start Shopping
© O

@ Call Us/Place Order
@ Chat with a Specialist

We get it. You need product breadth, accessibility
and advice. And you need it now.
No worries, we got it.
U . .:‘.

SRR
J w

PRODUCT CATEGORIES

all ATET & 37% @) \

(=
ccpdirec:tfD

We know cleaning
and detailing.

Shop Now

1&@ We're Fast @‘ We're Friendly @} We're Affordable

How can we help you?

\J Start Shopping

o O

@ Call Us/Place Order
E@J Chat with a Specialist

We get it. You need product breadth, accessibility
and advice. And you need it now.
No worries, we got it.

PRODUCT CATEGORIES
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Creative Example Gallery

Sales Literature:

We know cleaning.

A complete guide to all your lorem ipsum dolor sit emt needs.

ccpdirect.

Cover Example

<2

Looking for product breadth, accessibility, advice,

and domestic shipping. We've got it for you.

Welcome to the ihillicatent dolore of CCP Direct, a new way of omnihic
tibusdae platet ut facculpa consequ undebit dempore i, ni doluptae
voluptate nest esequiant inveliqui que con ea quis dolorem poratus.

Explaccus sim cus sume nos aut odi nonseque velitat ionsed. Doluptae

voluptate lorem ipsum nest.
Questions? Call us. (C
800.321.2840 / ccpdirect.com
L}
ccpdirect.

UsS. Manufacturer + Distributor Since 1921

-_

CONTENTS

.~ Wipers +Rags 2
Pre-Saturated
Wipes 4

Microfiber Towels
+Mops 6

Hospitality Towels

+Linens 10
Restroom

Supplies 14
Disposable

Gloves 16

Repair
Supplies 18

Products 22

S
.

Inside Cover, Table of Contents Example

CCP Direct Brand Identity Guidelines
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Creative Example Gallery

Social Media
The Submark logo can be ideal for Social
Media company profile images, where

company logos need to fit onto circles or
squares.

ccpindustries Follow Message

630 posts 237 followers 56 following

CCP Industries

CCP Industries, established in 1921 in Ohio, is a manufacturer & direct supplier of wiping
cloths, cleaning supplies, &... more

@ www.ccpind.com

CCP Industries

A manufacturer & direct supplier of non-woven and woven wiping cloths, cleaning supplies & safety

B POSTS @ REELS @ TAGGED products.
Business Supplies & Equipment - Richmond Heights, OH - 3K followers - 201-500 employees

i O X (- vesooe ) ()
ALMOST

Home About Posts Jobs People

Submark Green and White used as company profiles
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